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SEO + AIO MADE SIMPLE:

Building Your
Law Firm’s

Visibility
Across Google
and Al Search

How content and credible backlinks help
prospective clients discover and trust
your firm
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How law firms get found today

Prospective clients still use search engines to find legal help. They
may also encounter Al generated summaries and answers before
visiting a website. Your firm needs clear, useful information that
people and search systems can understand, supported by credible

signals across the web.

Search engine optimization (SEO) remains Al Optimization (AlO) builds on that

the foundation: a technically sound foundation by making your firm’s expertise,
website, relevant pages, local visibility and services, attorneys and locations

earned authority. clear and consistent enough to be

understood and potentially surfaced in Al
powered discovery.

No tactic can guarantee an Al mention or a top ranking.

This guide explains how content and backlinks work within an integrated SEO + AlO strategy,
then shows practical steps your firm can take and how Legalfit can help.

What you will learn

O1 How on page, off page, technical and local 02 How to create accurate, helpful content that
SEO work together. answers real client questions and
communicates your firm’s expertise.

03 How reputable backlinks, mentions and 04 How to measure search and Al visibility
consistent business information support alongside qualified leads and consultations.
authority.
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The SEO foundation
and the AIO layer

Content gives search engines and potential clients a clear account of the matters you handle.
Backlinks from relevant, trustworthy websites can help people find that content and support
your site’s authority. Technical SEO helps crawlers access pages, and local SEO helps your firm
appear for searches in the communities you serve.

AlO extends the same work to Al powered search experiences. A well structured answer, clear
authorship, accurate attorney and location details, and corroborating information elsewhere
online can make your expertise easier to interpret. Al systems vary in what they retrieve and
cite; these practices improve the underlying information, not the odds of any particular answer.

<45 THE AlO LAYER

aetar Accurate Chformation
structured Clear authorship attorney and
answer location details Alemidliae
online

Q THE SEO FOUNDATION

Content Technical SEO Local SEO
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B3 Four components of SEO

B

On page: service pages, clear headings,
helpful answers, relevant terms and
internal links.

<>

Technical: crawlable pages, mobile
performance, secure delivery and appropriate
structured data.

$88) what AIO adds

State who you are: practice areas,
attorneys, credentials, jurisdiction and
locations in consistent language.

Use descriptive headings and
meaningful page structure; add

applicable schema markup that reflects
visible content.

SEO + AIO MADE SIMPLE

Off page: relevant backlinks,

credible mentions, digital PR and a
trustworthy reputation.

©

Local: a complete Google Business Profile,
accurate listings, reviews and location
specific information.

- Answer questions directly, then
explain the context and limits.
Keep legal information current and
attorney reviewed.

Build an accurate presence beyond
your own site through relevant
listings, references, reviews and
earned coverage.

The SEO foundation and the AIO layer

04



w LEGALFIT

A CENTERBASE COMPANY

Local visibility starts with
accurate firm information

A potential client searching for a family lawyer nearby may see a map result, directory profile,
conventional search result or an Al generated response. Each encounter should convey the
same essential facts about your firm.

Conventional Al generated
search result response

Directory profile

g; Complete and maintain your Google = Keep your firm name, address, phone
1 N =
Business Profile, including services, hours, number, attorney information and practice
photos and contact details. descriptions consistent on your site and

important third party profiles.

{} Seek authentic reviews within applicable @ Create distinct location pages only
bar rules and respond appropriately when you can provide useful information
without revealing confidential information. about the area and the services you

actually offer.

EXAMPLE

“Johnson Law Firm handles divorce, child custody and property division
matters for clients in Tampa and nearby communities”

communicates more than a generic “full service law firm” description. Add verifiable attorney
experience and a clear way to request a consultation.
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Content that answers
real client questions

The strongest starting point is what prospective clients ask during intake:
process, timing, cost, eligibility and what happens next.

Give a short answer in plain language, then add the details needed to make it useful. Tie each
answer to the relevant practice, jurisdiction and attorney expertise. Avoid promising an outcome
or treating a general explanation as individual legal advice.

Pages worth building

Practice area pages: whom you help, the Attorney pages: accurate experience,
matters you handle, your approach, relevant credentials, practice focus and bylines
locations and a clear next step. where appropriate.

+
+

FAQs and explainers: direct answers to Location pages: real local context, such as
specific questions, with a date or review the courts or processes relevant to your
process for information that changes. work, without duplicating generic copy.

SEO + AIO MADE SIMPLE Content that answers real client questions
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A simple content workflow

Collect five to ten recurring questions from intake, calls and consultations without exposing
client information.

Group each question with the most relevant service page or article.

Lead with a concise answer, explain the circumstances that could change it, and have an
attorney review the legal substance.

Add a relevant internal link and one clear consultation action.

Check that titles, headings, author details and applicable structured data accurately describe
the page.

Review performance and update the content when the law, your services or client questions
change.

EXAMPLE QUESTION

@ “What should | bring to a personal injury consultation
in Chicago?”
A useful answer can list documents and photos, explain what happens if a client lacks some

records, and link to a consultation page. State the firm’'s actual process and fees rather than
inventing specifics.

How Legalfit helps with content

Legalfit’s legal content team works with your firm to turn subject matter expertise into
useful pages and articles, then applies SEO + AIO writing practices, on site optimization,
authorship content and technical schema markup where included in the selected plan.
Attorney review remains important for accuracy and advertising compliance.
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Backlinks and mentions
build a credible presence

A backlink is a link from another website to yours. A relevant link can send visitors directly to a

useful resource and help search engines understand your site’s standing. Credible mentions

without a link can also help people encounter and verify information about your firm across the

web. Their effect on any specific Al response cannot be promised.

Where to seek relevant references

9 Bar associations, professional groups o Local chambers, community
and legitimate legal directories with o organizations and events with a
complete profiles. genuine relationship to your firm.
Educational resources and local Partners and community resources
. <
media coverage where your that would naturally reference a
attorneys contribute useful, genuinely helpful guide.

attributable expertise.

Favor editorially relevant, Avoid spam networks, bought links
trustworthy placements. designed to manipulate rankings and
keyword stuffed anchor text.

How Legalfit helps with authority

®

Keep directory and
biography details
consistent with your
own website.

Legalfit offers backlink strategies, press release content or backlinks, Google Business
Profile backlinks and citation management in eligible packages. The goal is a more
coherent and credible presence that supports conventional search and Al discovery, with

plan scope tailored to the firm.

SEO + AIO MADE SIMPLE Backlinks and mentions build a credible presence
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Putting SEO and AIO together

Imagine a Dallas family law firm publishes an attorney reviewed guide to uncontested divorce. It
answers common questions, names the applicable jurisdiction, links to relevant services and
explains how to contact the firm. Related FAQs point back to it. The firm keeps its business
profiles accurate and earns relevant references from community or professional sources.

That work gives traditional search a clearer set of pages to index and visitors a reason to trust
the firm. It also creates more precise, corroborated information that Al systems may retrieve or
summarize. The firm measures whether those discoveries lead to meaningful inquiries rather
than assuming every impression becomes a client.

Related FAQs
point back to it

The firm keeps its
business profiles accurate Attorney

reviewed guide
to uncontested
divorce

Relevant references
from community or
professional sources

An illustrative twelve month work plan

Months1to 3 Months 4 to 6 Months 7 to 12

Audit site access, core Answer related client Update content based on questions and performance,
pages, business questions, improve strengthen credible mentions, and refine pages that
information and baseline internal links and attract qualified inquiries.

visibility; publish the structured data, and

cornerstone guide and seek relevant references.

attorney details.

These phases are a planning example, not a forecast of rankings, Al citations or lead volume. Results depend
on competition, execution, search platform behavior and the firm’s market.

SEO + AIO MADE SIMPLE / Putting SEO and AIO together
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Measure visibility
and business results

Review traditional search performance alongside emerging Al discovery signals. Track organic
search traffic, relevant rankings, map visibility, qualified inquiries, consultations and signed
clients. Where analytics can identify Al referral traffic or citations, monitor them as directional
indicators. Some Al experiences provide no reliable referral or attribution data, so avoid treating
a zero count as proof of no exposure.

~»M VISIBILITY

Relevant
rankings

Organic

search traffic Map visibility

Ov BUSINESS RESULTS

Qualified Consultations

inquiries

Compare content topics and lead quality over time. A page that produces fewer visits but more
suitable consultations can be more valuable than one with broad traffic and no client fit.

(" N
Fewer visits but more suitable Broad traffic and no client fit
consultations N

Visits . ]
Visits - Suitable ‘
Suitable consultations
consultations D

v/ Can be more valuable

\_ J
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How Legalfit removes
the complexity

Legalfit connects website design, SEO + Al optimization, content, on site work, technical
schema markup, authorship content, backlinks, citation management and Al, search results and
map reporting according to the selected package. Its website is the foundation for its digital
marketing services. Package contents and quantities vary, so a consultation can identify the
right mix for your goals.

SEO + Al optimization Content
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Technical

schema markup Authorship content

Al, search results
and map reporting

Citation management

SEO + AIO MADE SIMPLE / How Legalfit removes the complexity
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Schedule a fifteen
minute consultation

See how clearly your firm’s expertise, services and locations come
through across your website, search results and relevant external
profiles. Ask Legalfit to review your content, technical foundation and
authority opportunities, then discuss an SEO + AlO plan suited to
your practice and market.

legalfit.com/contact ->

Legalfit | SEO and Al Optimization for Law Firms



https://legalfit.com/contact
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